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PREFACE 

 

A recent upsurge of illegal and ethical misconduct incidents spanning the globe has 

intensified public scrutiny of corporate behavior. Corporate Social Responsibility 

(CSR) is not a mere business buzzword or a fad, rather one of the most promising 

management topics of mounting significance for businesses. Proponents argue that 

there is a robust business case for CSR, as the corporations benefit in multiple ways 

by operating with a wider perspective which goes beyond their short-term profits. 

Some critics argue that CSR sidetracks from the essential economic role of 

businesses; others opine that it is nothing more than artificial window-dressing; 

others yet are of the belief that it is an endeavor to pre-empt the role of governments 

as a watchdog over influential multinational corporations. In the foreign studies 

studied till date, possibly the maximum studied facet of CSR has been its link to 

Corporate Financial Performance (CFP).  India has a lot of scope for research in 

this area. There is a dearth of such literature and need for the study on CSR 

Initiatives and its disclosure and CFP, is being deeply felt, especially in the 

Automotive Sector. Unlike prior research, this study, out of the total population of 

492 companies, examined 26 automotive companies for a period of five years, to 

study the relationship between Disclosure(s) of CSR initiatives and the Financial 

Performance of the companies using Content Analysis and Multiple Regression 

Analysis. Then, through questionnaires served to 450 middle level and senior level 

employees, the perception of employees regarding the implementation of the new 
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Companies Act 2013 provisions being followed by the companies was studied and 

analysed using Percentage and Pie Charts followed by a detailed analysis of the 

relationship between CSR  initiatives and the CFP through Exploratory Factor Analysis 

(EFA) and Structural Equation Modelling (SEM) using statistical program IBM 

SPSS (Statistical Product and Service Solutions, developed by SPSS Company of 

America,) Statistics 20 and AMOS 22. The results indicated that there has been a 

substantial increase in the disclosure of CSR initiatives by the companies. However 

the results are not evident of any relationship between the CSR information 

disclosure and CFP of the firm. The study also found that the employees’ perception 

about the CSR initiatives taken by their companies confirm that there exists a weak 

but significant and positive relationship between corporate social responsibility 

initiatives taken by the companies and corporate financial performance. 

Since, not much research has been done in the field of CSR and its disclosure in India, 

especially in the automotive sector, this study would be a significant contribution to the 

existing body of knowledge. The Indian companies’ managers can be acquainted with the 

reporting guidelines followed internationally and the same can be made a strict and 

mandatory internal policy, to make themselves globally competitive in the area of social 

responsibility. The study of relationship between CSR and CFP may give an insight to the 

companies to take a judicious decision regarding investment in CSR initiatives. 
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